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On August 14, 2016 eight students 
and three TMFD faculty members 

traveled to Las Vegas to attend MAGIC, 
the world’s largest apparel trade show. 
The group was led by assistant professor 
of practice, Michael Burton M.F.A., and 
assistant professor Dr. Shubha Bennur. 
Dr. Katy Polston joined the group to 
conduct research on printed textiles.

MAGIC began as the “Men’s Apparel 
Guild in California” in 1933 before moving 
to Las Vegas where it now takes place 
twice a year for four days in the Mandalay 
Bay and the Las Vegas Convention 
Centers. MAGIC fills up approximately 
2.3 million square feet of trade show space, 
a concentration of apparel and textile 
representatives that is unmatched. In 2015 
the daily average in orders placed with 
apparel vendors and manufacturers was 
approximately $200,000,000.

MAGIC has grown exponentially over 

MAGIC 
STUDY TOUR

TMFD’s Fall 2016 Domestic 
Study Tour goes to MAGIC 

Las Vegas

TMFD students and faculty from left: 
Mallory Tjaden, Rainy Jennings, Samantha 
Harkless, Desiree Hollins, Daniel Sahn, Asst. 
Prof. of Practice Michael Burton, Madaline 
McFarland, Bailey Ernst, Dr. Katie Polston, 
Dr. Shubha Bennur, and Regan Smith

the last three years since Michael Burton 
first scouted it as a potential domestic 
study tour destination for TMFD 
students and faculty. In 2014 MAGIC 
was spread out over nine venues that 
span the entire supply chain and retail 
life cycle for almost all of the world’s 
apparel. Today MAGIC’s showcase 
reaches through sixteen separate venues 
that include everything from women’s 
wear to men’s wear to luxury lines, start-
ups, footwear and more. 

The MAGIC study tour is now 
offered as a one credit course for TMFD 
students. During their two and half days 
on site they are able to see and interact 
with representatives from factories as far 
afield as China and Indonesia, and speak 
with vendors representing niche market 
production and sales as well as major 
apparel brands. 

This year students gained insight into 
what it takes to start a retail store, buy for 
a major company, and create an apparel 
brand. They attended seminars on trend 
forecasting and retail management, and 
several students conducted research on 
starting a retail store by creating a mock 
business of their own, and then having 
conversations with vendors about the 
logistics of placing future orders.

TMFD Professional Advisory 
Committee members Mercedes Gonzalez, 
president of Global Purchasing 
Group of New York City, and Mike 

Neimtzow, president and co-founder of 
WindowsWearPro, also based in NYC, led 
several seminars. Students had time to talk 
with Mercedes and Mike during and after 
their seminars.

Pantone Inc. and Fashion Snoops 
led the trend forecasting seminars and 
this year they added depth to their 
presentations by connecting social and 
cultural behaviors to trend forecasting. 
They talked about art, music, literature, 
science and how academics and pop 
culture intersect in the world of high 
fashion and everyday apparel.

Students and faculty had a packed 
schedule that not only included seminars 
and walking the miles of show floor 
space but also included art and theater. 
On Sunday evening the group attended 
a private art tour at the Louis Vuitton 
flagship store on the Las Vegas strip. 
The collection there showcases both 
contemporary art and antique Louis 
Vuitton bags and trunks. The tour 
finished with an immersive color field 
experience inside a large-scale James 
Turrell installation titled Ak-Hob, part of 
the LV store’s collection. 

TMFD senior Samantha Harkless 
remarked “I thought it was going to be a 
laser light show. This was way different 
than I thought and the most amazing art 
I’ve ever seen.” Turrell, a light and space 
sculptor widely known for his Roden 
Crater project near Flagstaff, AZ, has 
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Wandering Spirit: African Wax 
Prints documents the history 

and development of the handmade 
designs and patterns on textiles that 
originated in Indonesia and were copied 
and industrialized by Europeans and 
exported to Africa. The exhibition, 

WANDERING
SPIRIT

The Robert Hillestad Textiles 
Gallery presents Wandering 

Spirit: African Wax Prints 
starting Monday, October 24

From left: Oppo 
Suits vendor and 

TMFD students 
Madaline McFarland 

and Bailey Ernst

From left: TMFD 
students Regan 
Smith, Daniel 
Sahn, Mallory 
Tjaden, Samantha 
Harkless, Rainy 
Jennings, two 
Levis vendors, and
Desiree Hollins

completed commissioned installations 
throughout the world.

To fulfill the credit requirements 
students completed a photographic trend 
outlook project in the manner of the late 
Bill Cunningham, a longtime fashion 
trend spotter for the New York Times. 
They watched for specific trends and 
styles worn by people on the street, on the 
show floor, and around the convention 

center. Students photographed what 
women and men were wearing and found 
market proof for their trends in vendor 
booths. Finally, they created an editorial 
webpage citing the trend seminars as 
sources for their evidence-based trend 
and market forecasts. 

MAGIC offers TMFD students and 
faculty a real-world immersion experience 
that brings to life over the course of a few 

days much of the classroom content  
they explore through the TMFD 
curriculum. It’s a great introduction to 
the logistics of sourcing, merchandising 
and retailing in one of today’s most fast-
paced global industries.  
 
 
For more information about MAGIC Las 
Vegas, please visit magiconline.com.

curated by Dr. Gifty Benson and 
organized by ExhibitsUSA/Mid-America 
Arts Alliance of Kansas City, MO, traces 
the developmental pathway of the 
African wax print and tells how these 
fabrics reflect the stories, cultures, and 
personalities of the people who wear 
them. The exhibition opened in the 
Hillestad Gallery on October 24 and runs 
through November 23.

The batik process was invented in 
eighth-century China, then expanded to 
India on the coast of Coromandel. The 
technique was imported to Java by traders 
in the twelfth and thirteenth centuries. 
Batik is a Javanese word that refers to a 
technique of wax-resist dyeing, by which 
a pattern is made on both sides of cotton 
fabric with warm liquid wax applied by 
a tjanting, a small brass cup with a spout. 
After the wax cools and solidifies, the 
cloth is dyed with a primary color and 
the wax is then removed, revealing the 
pattern where the wax had once been. 

J.B.T. Prévinaire, a Dutch cotton 
printing mill owner, was instrumental 
in developing a machine that could print 
imitation batiks industrially. In 1854, he 
unveiled “La Javanaise,” a converted 
French printing machine that could 
print an imitation of the Javanese batik 

using resin instead of wax. Despite the 
technological advance, “La Javanaise” 
produced imperfections in the print that 
did not appeal to the Javanese buying 
public, so the European printers found 
themselves searching for new markets 
around the world. After many years of 
transcontinental exploratory travels and 
investigations, they identified Africa as the 
new potential market for their wax prints. 

The success of wax prints in parts 
of Africa is driven by many factors 
including culture, taste, and the styling 
preferences of African consumers. 
Patterns in textiles and in many other 
applied forms serve as important systems 
of communication, sending messages 
and referencing local proverbs and 
mythologies. Textiles and clothing can 
also convey a person’s social status and 
position, political convictions, ambition, 
marital status, ethnicity, age, gender and 
group affiliations. The names and stories 
associated with the fabrics differ from 
country to country and from region 
to region. The same fabric may have 
different names in different countries, 
depending on the way traders and 
consumers interpret and relate to motifs 
found in the cloth. 

WA N D E R I N G S P I R I T C O N T I N U E S O N PA G E 3  
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Chigozie Obioma

The history of the African wax print 
is a history embedded in colonial trade 
routes and dependent on globalization 
in the post colonial era. Though not 
originally African, these textiles are 
widely associated with African culture 
and society, and loved and identified as 
Africans’ own. 

In conjunction with Wandering Spirit: 
African Wax Prints the Robert Hillestad 
Textiles Gallery and the Department of 
Textiles, Merchandising & Fashion Design 
will host a reading and book signing 
by UNL Department of English faculty 
member Chigozie Obioma, Assistant 
Professor of literature and creative 
writing, on Tuesday evening November 
1 at 5:30 p.m. in Room 11 of the Home 
Economics Building on east campus. The 
event is free and open to the public as 
well as the university community. 

Chigozie Obioma was born in 
Nigeria, one of twelve children raised 
in Akure, in the southwestern part of 
the country. He completed a Master of 
Fine Arts degree in Creative Writing 
at the University of Michigan. His first 
novel, The Fishermen, was short-listed for 

the 2015 Man Booker Prize and widely 
praised for its “...sharp observation, 
rich images of the natural world...and 
majestic reimagining of timeless folklore” 
(Publishers Weekly, April 13, 2015). Mr. 
Obioma will read from The Fishermen 
and reflect on Nigerian culture and 
society. A book signing and reception 
will follow the reading in the Hillestad 
Gallery on the second floor of the Home 
Economics Building. Copies of The 
Fishermen will be available for purchase 
both before and following the reading.

About Robert Hillestad Textiles Gallery
The Robert Hillestad Textiles Gallery is 
devoted to the exhibition of textiles–from 
art to apparel, from East to West, from 
past to present, and from emerging artists 
to the acclaimed. Named in honor of 
Professor Emeritus Dr. Robert Hillestad, 
the gallery mounts a continuing series 
of exhibitions throughout each year 
that spotlight the diverse traditions and 
practices of the textile arts.

About ExhibitsUSA 
This exhibition is toured by ExhibitsUSA, 
a national program of Mid-America Arts 
Alliance. ExhibitsUSA sends more than 

25 exhibitions on tour to over 100 small- 
and mid-sized communities every year. 
These exhibitions create access to an 
array of arts and humanities experiences, 
nurture the understanding of diverse 
cultures and art forms, and encourage 
the expanding depth and breadth 
of cultural life in local communities. 
For more about ExhibitsUSA, email 
MoreArt@maaa.org or visit eusa.org. 

About Mid-America Arts Alliance
Mid-America Arts Alliance (M-AAA) 
strengthens and supports artists, 
cultural organizations, and communities 
throughout our region and beyond. We 
achieve this primarily through our 
national traveling exhibition programs, 
innovative leadership development, and 
strategic grant making. We are especially 
committed to enriching the cultural life 
of historically underserved communities 
by providing high quality, meaningful, 
and accessible arts and culture programs 
and services. Each year M-AAA’s 
programs reach one million people. We 
believe in more art for more people. 

Additional information about M-AAA is 
available at maaa.org.

Scott Soderberg
Wandering Spirit 
(Okla Ete Ablostir)

WANDERING SPIRIT: AFRICAN WAX PRINTS
HOST: Robert Hillestad Textiles Gallery

EXHIBITION DATES: Oct 24 – Nov 23

GALLERY HOURS: Mon – Fri, 8:30 a.m. –  
4 p.m., or by appointment

LOCATION: 2nd floor, Home Economics 
Building, University of Nebraska–Lincoln 
east campus, off Holdrege Street at North 
35th Street

ADMISSION: Always free

SPECIAL EVENTS: 

Reading of selections from The Fishermen 
by Assistant Professor Chigozie Obioma, 
November 1 at 5:30 p.m. in Home 
Economics Building Room 11 on east 
campus; Reception & book signing will 
follow in the Hillestad Gallery

First Friday gallery opening, November 4, 
2016 from 5 – 7 p.m.

CONTACT: Call 402-472-2911 or visit us 
online at cehs.unl.edu/textilegallery

WA N D E R I N G S P I R I T C O N T I N U E D F R O M PA G E 2 .  .  .
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RECIPIENTS
MEET THEIR

BENEFACTOR
Recipients of the Mary 

Mitchell Scholarships 
and Fashion Awards 

meet their Benefactor

meaning of style in the heartland.
Mary and her late husband John 

Mitchell underwrote the costs of the 
2010 renovation of TMFD’s fashion 
design studio that now bears her name, 
and subsequently established the 
scholarships and the awards funding 
that are providing much needed support 
to TMFD students.

This year these included runway show 
award winners Sarah Wanek, Crystal 
Brakhage, Chloe Decoito, Lauren Hauger 
and Katherine Rodriguez-Hernandez, 
and scholarship recipients Jaclyn Tejeda, 
Korinne Zimmerman, and Trycxie 
Saavedra Rodriguez. Along with Anne 
Marie Kenney, a close friend of Mary 
Mitchell, Professor James and Amanda 
Byleen, the assembled students toasted 
Mary and John Mitchell’s generosity and 
support and acknowledged the impact 
their gifts have made to the department. 

Mary Mitchell presented each student 
with a signed copy of the book Drawn 
to Fashion that was published on the 
occasion of her retrospective exhibition 
of the same title at Omaha’s Durham 
Museum in 2011. It was a fitting way to 
mark the continuum of learning and 
talent passing through the generations, 
and to conclude a wonderfully 
meaningful evening. 

Drawn to Fashion: 
Illustrating Three 
Decades of Style  
by Mary Mitchell

Standing, from left: Trycxie Saavedra Rodriguez, Lauren Hauger, Crystal Brakhage, Sarah Wanek, Mary Mitchell, Chloe Decoito, Michael 
James, Amanda Byleen. Seated, from left: Katherine Rodriguez-Hernandez, Jaclyn Tejeda, Korinne Zimmerman, Anne Marie Kenney.

A dinner hosted by the NU Foundation  
  at the Nebraska Club in downtown 

Lincoln provided eight TMFD students 
the opportunity to thank their benefactor 
in person. On Friday September 23 
Michael James, TMFD professor and 
chair, and Amanda Byleen, one of 
CEHS’s NU Foundation development 
officers, welcomed Mary Mitchell of 
Omaha to the club’s private dining 
room for an evening of conversation and 
sharing with five winners of the Mary 
Mitchell Fashion Excellence Awards 
given at last April’s biennial runway 
show, and three recipients of the Mary 
Mitchell Fashion Illustration Scholarship. 

In the 1960s, with formal art training 
behind her, Mary Mitchell worked for what 
she describes as “four fabulous years” as 
an illustrator for the legendary Nebraska 
Clothing Company. Later, she struck 
out on her own as a freelance illustrator, 
applying her fashion illustration skills 
with clients including Topp’s, Goldstein 
Chapman, Herzberg’s, Zoob’s, Parsow’s 
and Wolf Brothers of Omaha. 

Her career flourished during a period 
when hand drawn fashion illustration’s 
role was critical to successful commerce 
in everything from haute couture to 
ready-to-wear, and when Omaha’s 
fashion merchants helped to define the 
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MOROCCAN
CRAFT

Dr. Nicholas studies artisanal 
textiles and the paradoxes 

of developing heritage

He who wants to go on a diet should  
 go into traditional handicrafts.” 

Those were the words of one female 
weaver in response to my question about 
whether she wanted her children to follow 
in her footsteps. Her rueful comments 
capture one key aspect of what it means 
to be an artisan in Morocco today. That is, 
the majority of traditional textile artisans 
practice their craft not as a vocational 
calling but rather as a means of survival 
and a matter of local or familial tradition. 

When I first arrived in the field 
to explore the world of Moroccan 
textiles and dress, I was immediately 
struck by the paradoxical status of 
traditional crafts and their producers in 
contemporary Moroccan society. On the 
one hand, institutions like the Moroccan 
handicrafts agency and its international 
partners, including some US agencies 
like USAID or the Millenium Challenge 
Corporation, the tourism industry, 
and most media outlets celebrate 
traditional handicrafts as both material 
and immaterial cultural heritage. Craft 
traditions are part of what distinguishes 
Morocco from the rest of the world and 
connects the nation to its cultural history. 
On the other hand, artisans like the 
weaver I spoke with often view their own 
practice as a low-status kind of work, one 
they would likely abandon given better 
educational or employment opportunities, 
such as those that might be found in the 
public sector. Their perspective mirrors 
the general Moroccan public perception 
that producing traditional handicrafts 
will not ensure financial stability. 

Indeed, this assessment is closer to the 
reality I saw on the ground. Behind the 
celebratory discourse mentioned earlier, 
the Moroccan government and other 
development agencies view artisans as 
needing educational and financial support 
to keep their traditions alive and make 
them more viable economic actors in a 
modern and globalizing economy. As a 
cultural anthropologist trained to follow 
what emerges as relevant and interesting 
in the field, I decided to focus my research 
on the implementation of these educational 
and socio-economic development 
programs on the ground, as they intersect 
with the everyday lives and practices of 
Moroccan weavers and embroiderers. 

One of my primary fieldsites was 
a women’s weaving cooperative in 
rural Morocco, where for at least four 
centuries women have produced a high-
quality and high-status textile used 
in the fabrication of men’s jellabas (or 
hooded tunics). Cooperatives are one 
of the key strategies promoted by the 
Moroccan government and its partners 
to re-organize individual weavers into 
larger, consolidated economic structures. 
These are especially popular in gender 
empowerment programs targeting 
female artisans, who are assumed to 
share a common cause because they 
are all women living in geographic 
proximity and practicing the same craft. 

The creation of the cooperative in 

“

the village I call Zaouiya – pseudonyms 
are standard practice in anthropology, 
used to protect the identity of our 
interlocutors – prompted the building of a 
new production space (an “eco-museum”) 
that partly shifted what had been entirely 
domestic labor into a collective semi-
public space. The government hosted 
continuing education classes in anti-pest 
fabric treatments, product development, 
new bleaching techniques, and chemical 
and natural dyes. A new manager was 
hired to keep track of inventory, acquire 
raw materials from a nearby city when 
necessary, record labor time spent on each 
textile, and promote the cooperative at 
numerous regional and national craft fairs. 

While the long-term impact of the 
Zaouiya cooperative remains to be seen, 
it did change the way cloth is made 
and circulated in and beyond Zaouiya, 
though it tended to benefit those women 
and families who already controlled the 
commercialization of cloth before the 
cooperative’s existence. Still, it opened 
up possibilities for new kinds of mobility 
for some women, promoted a sense of the 
national value of the craft, and began the 
long, hard work of encouraging younger 
women and girls to learn the craft and 
see their own future as weavers (rather 
than just plan their departure from rural 
life). At the same time, the government 
has worked to establish itself as a patron 
of the craft, and to a certain extent, as 

Example of Men’s 
Jellaba in Exhibit 
at the Bunka 
Gakuen Costume 
Museum in Tokyo, 
Japan, 2011 (public 
domain image)
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proteins from sorghum distiller’s grains, which are a kind of 
agricultural waste as byproducts of ethanol fermentation. I am 
also trying to make these proteins into useful materials for textile 
uses, such as fibers, fragrance loaded nanoparticles, and films. 
The research findings can help all of us to improve our daily lives.

Q: What are your aspirations once you’ve completed your 
doctoral program?  
I hope to go into academia in China, my home country, after 
completing my doctoral program. With many years of experience 
in both research and industry, I think I can do something useful 
and make my own contributions to the world’s textile areas.

Q: Apart from your work as a graduate student and research 
assistant in TMFD, what does your everyday life look like? 
I spend most of my spare time working in our textile labs, just as 
my colleagues do. They are all creative and intelligent and they 
work with so much diligence. It’s inspiring! With their help I’m able 
to successfully conclude my projects more efficiently. I also enjoy 
spending “down” time with my husband. We love to walk around 
the campus after dinner, when it’s quiet and peaceful. Every week 
we do grocery shopping together and he cooks something special 
for us. We like living in Lincoln. It doesn’t have the same hustle 
and bustle of my hometown with a population of six million!

Q: Anything else you’d like to share with our readers about 
your experiences in our program? 
TMFD’s programs are very diverse. Students can choose to 
develop useful green materials from agricultural byproducts in 
our textile labs, or they can learn to apply knowledge and skills 
in textile merchandising, or they can create new fashion in our 
design studios. The student runway shows held every other year 
by our department always attract me since I’m also a big fashion 
fan. All in all, it’s a program that’s interesting from every angle, 
and one that offers us career opportunities that will serve  
us well in the future. 

Q : Tell us a little bit about your background. 
Currently, I am a PhD student in textile science. I’m studying 

here at UNL with support from the China Scholarship Council-
University of Nebraska-Lincoln Joint Scholarship. I was very 
excited to have the opportunity to continue my studies in TMFD, 
four years after completing my master’s in the Biological Systems 
Engineering department. Although my masters major was in 
another discipline, I spent most of my time working on textile 
materials with Dr. Yiqi Yang, who has a joint appointment in 
TMFD and in BSE. Thanks to his help and encouragement, I 
started to make practical applications of what I had learned in 
Polymer Science during my undergraduate program. This helped 
me a lot when I worked in the textile industry in China between 
my two stints at UNL.

Q: Why textiles and apparel? 
My interests in textile science go back to my childhood. My mother 
is a textile engineer and her research focus is spinning technology 
since the 1980s. I often went with her to her university when I was 
young, saw her working on her projects and discussing scientific 
problems with her colleagues, and I saw her teach classes to college 
students. The textile science life has been a great influence on me 
ever since. Unlike my mother, though, my own research interests 
are focused on developing green textile materials.

Q: Tell us about your research interests and how you’d like  
to grow them. 
I’m concentrating on green polymers and materials for textile 
engineering. Currently, I am working on extracting sorghum 

WEI LI
Graduate Student Profile

a new authority over how cloth is made 
and marketed. Weavers in Zaouiya 
negotiate this new form of patronage 
alongside the recognition of older forms 
of authority like kinship groups, and the 
maintenance of personal networks of 
clients and cloth intermediaries. 

One dimension of this research that 
remains a continuing area of interest is 
the status and transmission of different 
kinds of knowledge, or ways of knowing 

– for example, expert government 
technocrats or artisanal weavers 
with an intimate knowledge of cloth 
making – and the ways that knowledge is 
embedded in particular social, cultural, 

and moral contexts. To learn any 
knowledge “content” is simultaneously 
a process of learning a worldview 
and appropriate modes of interacting 
with others. I have also examined 
this particular issue in settings quite 
distant from Moroccan craft workshops. 
For instance, in North American 
architectural and industrial design 
education I have considered the shifting 
status of hand and digital craft, the ways 
students are socialized to recognize 
and judge quality and innovation, and 
how design expertise translates (or 
fails to translate) in collaborative and 
community-based design projects. 

Dr. Claire Nicholas teaches graduate 
and undergraduate courses in the area 
of material culture. She completed her 
dissertation work in social anthropology 
at Princeton University after studies at 
the Ecole des Hautes Etudes en Sciences 
Sociales in Paris, France.
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A s Assistant Professor and  
   Extension Specialist in TMFD, 

I’m constantly on the lookout for new 
research opportunities in the field of 
entrepreneurship education. I often 
turn to settings where I teach, both 
in Nebraska and internationally, to 
pursue this work. I’m pragmatic and 
enjoy gathering data from real-world 
educational classrooms that help 
ensure that my research is relevant 
to communities-at-large as well as in 
academia. I’ve also found this to be 
an effective method to improve my 
teaching. Collecting and analyzing data 
both inside and outside of the classroom 
allows me to identify new, important 
topics to introduce to students, and 
to improve future iterations of the 
entrepreneurship curricula that I employ 
in my teaching.

I recently had the opportunity to 
apply this approach during a trip to 
Bangladesh. I traveled there as part of 
the USAID-funded Bangladesh Counter-
Trafficking In-Persons Program (BC/
TIP). On this assignment, I taught two 
5-day workshops for Bangladeshi youth 
and young adults aged 18-35, focused 
on creating and growing businesses. 
This USAID program aims to prevent 
human trafficking by creating economic 
opportunities for high-risk individuals. 
It is also committed to helping 

trafficking survivors re-integrate into 
their communities. The trip gave me 
the opportunity to interact closely with 
young Bangladeshis, and to conduct 
meaningful research that might help this 
population in the future. 

While in Bangladesh I participated 
in many meetings with youth, Non-
Government Organization (NGO) 
personnel, and community leaders. 
These explored approaches to creating 
new businesses and economic 
opportunities. I asked everyone I 
interacted with their opinions on what 
was most needed to promote additional 
entrepreneurship, and recorded the 
results. While informative on their own, 
their responses served as a foundation 
on which I could design a survey for 
educational workshop participants, one 
that would help me measure how the 
workshop participants responded to our 
programming. Finally, I conducted a Q 
study to subjectively measure sentiment 
toward entrepreneurial challenges. 

Work on this project continues. 
I’m currently working with TMFD 
colleague Jennifer Jorgensen to analyze 
this raw data in depth, to gain a better 
understanding of future challenges 
and opportunities for Bangladeshi 
entrepreneurship. We hope to publish 
these findings in a peer-reviewed journal, 
so that others can access and build on 

BANGLADESH
USAID TRIP

An in-Person Approach to 
Researching Entrepreneurship 

in Bangladesh || Dr. Andrew 
Zimbroff reports on his 

USAID sponsored trip

the information. Eventually we’d like 
to replicate this process so that similar 
research can be conducted in additional 
international settings. 

At the end of my trip, I was able 
to meet up with two incoming 
TMFD graduate students from 
Bangladesh, Milon Hossain and Md. 
Rashaduzzaman. The pair are now fully 
immersed in their first semester in 
TMFD and are already making positive 
contributions to the department. This 
meeting in Dhaka reminded me that 
textile development and production 
takes place worldwide, with experts and 
stakeholders in both likely and unlikely 
locales. While TMFD, UNL and the 
entire state of Nebraska provide us with 
great staging platforms for our teaching, 
research and outreach, it’s hitting field 
goals on international playing fields that 
will keep us relevant in the industries. 
I look forward to future international 
opportunities and the breadth and depth 
of knowledge they afford me. 

 
 
Andrew Zimbroff holds a Ph.D. in 
Mechanical Engineering from the 
University of Texas-Austin, where he was 
associated with Texas Venture Labs’ 3-Day 
Startup program. Andy’s appointment as 
an Extension Specialist keeps him active in 
many parts of the state.
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contemporary long arm machine, which 
I love to stitch with. I also draw directly 
onto my fabric, after making sketchbook 
studies, often from plant forms or 
special places in the landscape.”

The quilt museum’s collection 
includes 11 of Burbidge’s pieces, 
including some of her earliest works.

“Our original donors began  
collecting her work in the 1980s, and 
we have continued to collect her work 
through the years,” Ducey said. “We 
now hold the largest collection of her 
work at one institution.” 

For more information on Burbidge 
and her work, please visit her website, 
paulineburbidge-quilts.com.

This exhibition was made possible 
through funding from the Nebraska 
Arts Council and the Nebraska Cultural 
Endowment. Additional support 
has been provided by Friends of the 
International Quilt Study Center & 
Museum, Moda Fabrics, Aurifil and 
Hughes Brothers.  
 

The International Quilt Study  
Center & Museum is located on the 
University of Nebraska-Lincoln’s East 
Campus, a short walk from TMFD, its 
parent department. Quilt House is open 
Tuesdays through Saturdays from 10 a.m. 

–4 p.m. and Sundays 1–4 p.m., April 
through October. Go online to  
quiltstudy.org to plan your visit.

Pauline Burbidge in front of Wheat & 
Barley Fields, 76” x 80” (193 x 203 cm). 
Left: Full image and detail shots.

Burbidge creates rich and evocative 
depictions of nature through her textile 
wizardry. Her pieces express both 
distant horizons and intimate details 
that inspire a sense of spirituality and 
connection, something that she feels 
deeply in the Scottish Borders where she 
makes her home.

“I am hoping to inspire others to 
‘make’ and work with textiles,” Burbidge 
said. “I would like to inspire a younger 
generation to work with the joy of 
‘making’ and working directly with one’s 
hands, with physical materials – in a 
world that is increasingly dominated 
by digital media. We need to treasure 
and value the natural world around 
us. Both textiles and nature are of great 
importance to me.”

This exhibition features Burbidge’s 
explorations of water and grasses, layered 
in horizontal bands with row after row of 
stitched lines like the outlines of varied 
landscapes. Though seemingly simple, 
Burbidge uses complex structures to build 
her scenes through a combination of 
pleating, stitching, dyeing and painting.

Burbidge’s most recent work has 
fallen into two categories that she calls 

“Quiltscapes” and “Quiltline.” 
“I think of these quilts as akin to the 

traditions of the North Country Quilt, 
an historical quilt movement developed 
in the North of England, mainly between 
the mid-1800s to mid-1900s,” Burbidge 
said. “I use whole cloth embedded 
with a network of machine stitching. I 
draw with my stitching line, using a 

The International Quilt Study Center & 
Museum is currently hosting the first 

United States solo exhibition of the new 
millennium for Pauline Burbidge, one of 
the United Kingdom’s top quilt artists.

“Quiltscapes by Pauline Burbidge” is 
currently on display at Quilt House until 
March 25, 2017. 

The museum celebrated the opening 
with a reception on Friday, October 
14, when Burbidge gave a lecture about 
her work. The free talk was attended by 
members of the university community as 
well as the general public. 

“Pauline Burbidge is one of the top 
quilt artists in the world and has been 
working in the medium for more than 
40 years,” said Carolyn Ducey, the 
museum’s curator of collections. “She has 
continued to develop her unique style 
and voice and we are excited to show 
some of her most recent work. Her work 
has evolved over time from geometric 
patchwork to her stitched drawings, 
which is what visitors are seeing now on 
display at Quilt House.” 

QUILT 
HOUSE

“Quiltscapes” by UK Artist 
Featured at Quilt House 

Phil Dickson, PSD Photograhy
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FASHION 
AWARD

Fashion Impact Award 
honors Michael James for 

excellence in education from 
the Fashion Institute Guild

On Thursday September 8, 2016, 
TMFD Chair Michael James was 

honored at the 2016 Fashion Impact 
Awards held at the Omaha Design Center. 
Over three hundred guests filled the 
Design Center’s elegant space for the gala 
evening that featured displays by Omaha 
Fashion Week designers, the awards 
ceremony, silent and live auctions, and 
hors d’oeuvres and cocktails.

The Fashion Institute Guild (FIG) is 
a non-profit organization founded in 
2013 to nurture the Midwest’s growing 
fashion ecosystem. As the supporting 
organization for Fashion Institute 
Midwest (FIM), FIG’s mission is to 
support local fashion talent through 
fundraising and volunteering on FIM’s 

behalf. The organizations work jointly 
to provide regional fashion designers 
with mentoring, training, resources and 
industry network opportunities, to help 
them fulfill their creative potential in the 
fashion industry. Their education focus 
has benefited numerous Omaha Fashion 
Week designers and aspiring designers.

James was recognized as representing 
“the essence of what the Institute is 
trying to accomplish – the education and 
devotion to an art form that uses textiles 
as its medium.”

“I feel that the award really goes to 
the entire department,” James said. “We 
have a long and successful history as the 
only degree granting textiles and fashion 
program in the state, and both past and 

present faculty share this honor with 
me. They’ve been responsible for 
training the thousands of graduates 
of this department who have gone 
on to successful careers in all aspects 
of the industry. I’m really proud of 
our collective accomplishments in 
this regard.”

Also receiving awards from 
FIG were Tilly Chapman, owner of 
Tilly boutique in Omaha’s Regency 
Court; John Mangiamelli, owner of 
Omaha’s Creative Hair Design; and 
Lisa Walker Sekundiak, Omaha 
philanthropist and founder of Max I. 
Walker’s annual Ultra Chic Boutique 
event that benefits Open Door 
Mission’s Lydia House in Omaha. 

Heather & Jameson Hooton

Fashion Impact 
Award recipients 
left to right: 
Michael James, 
Tilly Chapman, 
Lisa Walker-
Sekundiak and 
John Mangiamelli

Michael James 
receives the 
Fashion Institute 
Guild’s Fashion 
Impact Award for 
Education from 
Fashion Institute 
Midwest Chairman 
Mike Schilken
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study provided an in-depth understanding of how and why 
individuals use VSNS along with peers and family when making 
consumer decisions.

Qualitative Findings. By coding participant interviews, 
themes bubbled to the surface. The theme Mom Knows Best 
highlighted how the female figurehead of the household tended 
to be the individual participants would consult before a high 
risk purchase. In certain situations, another family member 
was consulted if he or she possessed specialized knowledge 
for a particular product. Mothers were viewed as financially 
responsible, and they aided the participants in determining the 
value and usefulness of a product.

Advice from friends was not felt to be as useful as advice from 
family members. The theme Friends’ opinions are not always 
taken was developed based on participants’ desire to defy their 
friends’ advice in many situations. Friends were only consulted 
on low risk purchases, such as food items and cosmetics.

Like the influence of friends, VSNS was found to be useful in 
learning about low risk products outlined by the VSNS Provides 
Product Ideas theme. VSNS was considered a unique resource 
enjoyed by participants because of its ease of use, and because 
the information about products was gleaned without purposeful 
inquiries. Participants did indicate that information found 
online was not always credible, which led them to seek additional 
information and advice from peers and family members. 

Overall, financial pressures motivated participants to seek 
more extensive information before many purchases. Participants 
used as many resources as possible, including family members, 
peers, and VSNS to gain accurate information about various 
products. Which resource(s) they used depended on whether the 
product was a high or low item. Marketers and retailers can use 
this information to understand the underlying influences on 
consumers, and the impact of a product’s degree of financial or 
social risk. 

Consumer socialization is just one of Jennifer Jorgensen’s 
research interests. She’s also studying the emerging influences of 
online technology on consumers, consumer socialization among 
baby boomers, the influence of advertisements on online social 
networking websites, and the dissemination of apparel trends 
through social media. Dr. Jorgensen is enthusiastic about the 
integration of different research methodologies, including the 
use of mixed methods and Q methodology, and how these can 
be applied to make possible new insights into the ever-changing 
realm of consumer behavior. 

Assistant Professor Dr. Jennifer Jorgensen’s interest in  
   consumer behavior, technology, and peer and family 

communication led her to employ a mixed methods approach in 
her research study focused on consumer socialization. Consumer 
socialization outlines the process that individuals complete to 
develop consumer-related knowledge and skills. To gain such 
knowledge, individuals will typically consult with friends, family, 
and mass media resources. Dr. Jorgensen’s study examined visual 
social media and socialization agents (peers and family members) 
that consumers sought when searching for information on 
products and consumer-related knowledge.

A unique feature of her study was her investigation of 
visual social networking sites (VSNS), an increasingly powerful 
influence on consumer socialization. VSNS includes visually 
focused social media like Pinterest, Instagram, Snapchat, and 
Wanelo. These sites have grown dramatically in popularity among 
nineteen-to-twenty five year olds, which was the population of 
interest for this study. Due to this dramatic change in technology 
usage and associated behaviors, it was essential to understand if 
VSNS serves as an influence on socialization among consumers.

An explanatory sequential mixed methods design was 
employed. In this approach the qualitative findings reinforced 
the quantitative results. At the outset a quantitative survey based 
on the Consumer Socialization Theory was sent to a random 
sample of undergraduate students at the University of Nebraska-
Lincoln. Results from the quantitative phase of the study yielded 
many interesting responses identifying what specific resources 
individuals seek for information.

Quantitative Results. The results of the quantitative phase of 
this study found that VSNS usage has transformed how young adults 
become informed consumers in today’s marketplace. Participants 
were drawn to VSNS to find information about products, but they 
also consulted with family and friends before certain purchases. 
The more financial and social “risk” that a product has, the 
more likely an individual will consult multiple resources for 
information. For example, participants indicated that purchasing 
items such as a laptop or car required input from social media, 
peers, and family members. Younger participants were also found 
to rely on family communication more than older participants.

Results from the quantitative phase guided the development 
of interview questions for the qualitative phase of the study. 
Participants for the qualitative phase were chosen based on their 
diverse viewpoints expressed in the quantitative phase. Eleven 
participants took part in a 45-minute, face-to-face interview 
regarding socialization influences. The qualitative phase of this 

DR. JENNIFER 
JORGENSEN

Spotlight on Faculty Research

Sebastiaan ter Burg via Flickr
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Interdisciplinary Study Tour
India: December 23, 2016 – January 7, 2017

This program will visit six unique destinations within India, 
offering students opportunities to learn about the history, 
culture, people, traditions, textiles & fashion, and tourism 
& hospitality of this diverse nation. 

Earn course credits through TMFD 492/892 or HRTM 
495/895.

For more information on how to sign up, contact:
TMFD:  
Shubha Bennur at sbennur2@unl.edu 
Michael James at mjames2@unl.edu 

HRTM:  
Dipra Jha at djha2@unl.edu

Textiles, Merchandising  
& Fashion Design


