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STUDENT 
SHOWCASE

2nd UNL Student Showcase 
at Omaha Fashion Week  

— A Resounding Success

Designer: Bridget Sayles

Designer: Samirah Alotaibi Designer: Anna Kuhlman Designer: Jaclyn Tejeda

The Omaha Fashion Week team hosted 
a second successful UNL Student 

Showcase on Wednesday, February 27, 
2019 at the Omaha Design Center. Under 
the oversight of Dr. Sandra Starkey 
and Ph.D. student Molly McPherson, 
TMFD students developed a diverse 
collection of ensembles in apparel design 
courses including Flat Pattern, Draping, 
Experimental Design and Apparel Design 
for Industry. In addition, students had the 
opportunity to submit additional garments 
they had completed while in the program 
but outside of required coursework. 
Several students also presented full 
collections that had previously been shown 
during earlier seasons of OFW. Over 120 
original garments were juried by TMFD 
faculty and staff who evaluated them 
based on innovation, uniqueness, design 
aesthetics and craftsmanship. 

Over 700 fashion enthusiasts turned 
out for this second OFW UNL Student 
Showcase. The show was structured 
around four categories: daywear, semi-
formal, formal, and experimental design. 
Four monetary prizes totaling $2,000.00 
were generously provided by the Mary 
Mitchell Fashion Excellence Fund. The 
awards were presented at the show’s 
conclusion by TMFD Department Chair 
Michael James and Dr. Starkey. Samirah 
Alotaibi and Anna Kuhlman each received 
an Honorable Mention, graduate student 
Jaclyn Tejeda accepted the Award of 

Distinction, and undergraduate Bridget 
Sayles was presented with the Best in 
Show Award. “It’s always gratifying 
for me to present the Mary Mitchell 
Fashion Excellence Awards,” said 
Michael James. “Students’ personal 
investment in the fabrication of their 
collections is significant and these 
awards help them defray the costs they 
incur enroute to the runway. We’re 
enormously grateful to Mary and John 
Mitchell for making this possible.”

The UNL Student Showcase at 
Omaha Fashion Week is a benchmark 
opportunity for TMFD students to 
experience firsthand the complex 
planning and execution that goes into 
a full-scale professional fashion show. 
The experience, made possible by OFW 
producers and TMFD Professional 
Advisory Council members Nick and 
Brook Hudson and by the support 
of TMFD donors through the NU 
Foundation, places student work in 
the real-world marketplace where their 
creations and consumers meet. “We 
are proud to host this student-centered 
event at the Design Center,” said OFW 
co-owner Brook Hudson. “It’s a chance 
for our audiences to see a collection 
of incredibly creative designs, and for 
TMFD students to add a very highly 
sought-after credential to their resumes! 
We’re looking forward already to seeing 
what the 2020 edition will include.” 

Photographs by Heather and Jameson Photography
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POLAND 
WORKSHOP

Assistant Professor 
Kim travels to Poland 

for International 
Entrepreneurship workshop 

International Baccalaureate Progam 
participants in Surin Kim’s workshop 
present details of their project proposal 
(above) and work at rapid prototyping (left).

Assistant Professor and Extension 
Specialist in TMFD Surin Kim 

recently traveled to Poland to deliver an 
entrepreneurship workshop as an invited 
speaker at the Kolegium Europejskie. 
Kolegium Europejskie is an elementary 
school, middle school, and high school 
with the International Baccalaureate (IB) 
program whose teachers are all bilingual, 
many of them holding advanced degrees 
and also serving as university instructors.

Scaffolded by a partnership between 
the University of Nebraska–Lincoln 
and Kolegium Europejskie, the one-

day event on May 21st was attended by 
an enthusiastic group of international 
high school students from the Polish 
institution. In the workshop, participants 
developed ideas through which to 
address various global challenges, 
and then created rapid prototypes to 
demonstrate potential solutions. 

“It was very informative and 
interesting. It widened my perspectives 
last year, so I participated in the 
workshop again this year” commented 
Matalia Felpel, a student in the program. 

The partnership grew from a 2018 

summer trip with graduate students 
led by Dr. Maria de Guzman, Associate 
Professor in the Department of Child, 
Youth, and Family Studies. The week-
long workshop for 2019 was organized 
in a collaboration between the two 
institutions. Led by the two Extension 
faculty and with the assistance of three 
graduate students, the workshop was 
part of Nebraska Extension’s curriculum 
internationalization endeavors in 
the areas of entrepreneurship and 
adolescent development.

“This has been a great opportunity for 
our students to learn entrepreneurship 
from a great international scholar” noted 
Piotr Dewera, the Vice President of 
the school, in applauding Surin Kim’s 
participation. “The students’ interest 
in entrepreneurship and international 
collaborations grows more and more 
every year. We look forward to developing 
more of such opportunities together.” 
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THORNTON AT HILLESTAD
Shelley Thornton: Textile Art Dolls continues  

in the Hillestad Gallery through September 6, 2019

Remy

Artist Shelley Thornton at the May 31st 
opening reception for her exhibition

Installation view of Shelley Thornton: 
Textile Art Dolls on display in the Robert 
Hillestad Textiles Gallery

Evangeline

Alma

Pippa

The work of Lincoln, Nebraska native 
and lifelong artist Shelley Thornton 

is currently on exhibit in the Robert 
Hillestad Textiles Gallery, through 
September 6, 2019. A printmaking and 
graphic design graduate of what is now 
the Hixon-Lied College of Fine and 
Performing Arts at UNL, Thornton 
turned to the medium of textiles in the 
early 1990s, and since that time has 
established herself as one of the leading 
dollmakers working in the US. 

Thornton’s passions for fabric, 
clothing design and sewing converged 
in her one-of-a-kind cloth art dolls 
whose embroidered, needle-sculpted 
faces, wooden ball joints, and unique 
stuffed cloth hair embody a signature 
style for which she is widely recognized. 

“Shelley Thornton possesses a one-of-a-
kind sensibility when it comes to fabric,” 
says TMFD Chair and Hillestad Gallery 
Director Michael James, who, two years 
ago, invited the artist to mount the show 
in her hometown. “She knows intuitively 
just which fabrics will bring out the 

best in one another, and she uses them 
inventively in her dolls’ wardrobes. The 
results are disarmingly satisfying and 
surprising.” The artist was awarded 
membership in the prestigious National 
Institute of American Doll Artists 
in 1995. Her work has been exhibited 
internationally, including in England, 
Belgium, Russia, Japan and Ukraine, 
among others. 

Thornton’s twenty-eight inch 
figures are meticulously costumed, 
transforming her alluring textiles into 
collages of patterns and colors that help 
to define her dolls’ personae. The outfits 
contribute to each doll’s individual 
biography, whether it’s to identify a 
particular occupation or to reference 
an historical character or event. For 
example, “Harriet”, paint brush in 
hand, sports a Thomas Gainsborough 
facsimile on her painter’s apron; “Hildy” 
offers a freshly collected hen’s egg, the 
bounty of her daily chores. “For many 
years I have gathered fabrics that, to me, 
are heart-stopping in their dramatic 

Photo by Larry Gawel
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TEXTILE SCIENCE

Research Grants Awarded Refereed Journal Articles

appeal,” says the artist. “In the dolls, my intention is to render 
a human shape that can serve as a familiar, approachable 
canvas on which to express the sentiments of comfort, serenity, 
compassion and optimism.” 

 In addition to the dozen or so dolls on view in the Hillestad 
Gallery, the exhibit features a full-size “crazy” quilt, a fabric 
self-portrait by the artist, and a full-wall digital projection that 
Thornton, new to animation, created as a fanciful interpretation 
of her home studio and the central place that dollmaking 
occupies in it. Complementing the collection of work in the 
gallery is a digital slide show running continuously on the 
gallery monitor, documenting additional examples from the 
artist’s dollmaking portfolio.

The TMFD Textile Science team, under the direction of 
Dr. Yiqi Yang, focuses on research in three projects areas: 

textile fibers from chicken feathers; no-salt and low-discharge 
reactive dyeing in cottonseed oil; and films and fibers from 
sorghum distillers grains. Our research team includes one B.S. 
undergraduate student, Rachel Wyatt, and four Ph.D. students: 
Faqrul Hassan, Wei Li, Bingnan Mu, and Madhuri Palakurthi. 
Below are the grants secured and refereed journal articles 
published by the team as of Spring 2019. 

1. Wei Li. AATCC Foundation Student Research Support Grant 
for ‘Completely stereo-complexed PLA fibers with good 
dyeability and retention of mechanical properties for textile 
applications.’ PhD research, 2019 ($2,000).

2. Bingnan Mu. AATCC Foundation Student Research Support 
Grant for ‘Natural Colorants from Sorghum Hulls for Cotton 
Dyeing’. PhD research, 2019 ($1,400).

3. Cotton Inc. Cottonseed oil/water reactive dyeing system-
Year 2: Levelness from warm dyeing reactive dyes, and good 
reusability of oil under all dyeing conditions. 1-1-2019 to 12-31-
2019. $59,925. 

4. The Nebraska Environmental Trust. 4/26/2018-6/30/2020. 
“Pilot‐scale production of protein fibers and apparel from 
waste garments and poultry feathers.” $211,885 ($105,943.00 
(2018-2019); 105,942 (2019-2020)).

1. Li, W., Sun, Q.S., Mu, B.N., Luo, G.Q., Xu, H.L., and Yang*, 
Y.Q. Poly(L-lactic acid) bio-composites reinforced by oligo(D-
lactic acid) grafted chitosan for simultaneously improved 
ductility, strength and modulus. International Journal of 
Biological Macromolecules. 131. 495-504 (2019).

2. Mu, B.N., Liu, L.Y., Li, W., and Yang*, Y.Q. High sorption of 
reactive dyes onto cotton controlled by chemical potential 
gradient for reduction of dyeing effluents. Journal of 
Environmental Management. 239. 271-278 (2019).

3. Li, W., Mu, B.N., and Yang*, Y.Q. Feasibility of industrial-scale 
treatment of dye wastewater via bio-adsorption technology. 
Bioresource Technology. 277, 157-170 (2019).

4. Mu, B.N., Xu, H.L., Li, W., Xu, L. and Yang*, Y.Q. Spinnability 
and Rheological Properties of Globular Soy Protein Solution. 
Food Hydrocolloids. 90. 443-451 (2019).

5. Mu, B.N., Xu, H.L., Li, W. and Yang*, Y.Q. Quantitation of 
fast hydrolysis of cellulose catalyzed by its substituents for 
potential biomass conversion. Bioresource Technology. 273, 
305-312 (2019). 

The Robert Hillestad Textiles Gallery hosts a diverse 
roster of exhibitions throughout the year, including shows of 
graduate and undergraduate student work and exhibitions 
drawn from the department’s historic costume and historic 
textiles collections, numbering over 5000 objects. The gallery 
is located on the second floor of the Home Economics Building 
on east campus, at 1650 N. 35th Street, part of the East Campus 
Loop (map at go.unl.edu/j5v). Hours are 8:30 a.m. to 4:00 p.m. 
Monday - Friday and by appointment. Admission is always 
free. Visitors may park in available visitor slots near the Home 
Economics building or in metered stalls located in the Nebraska 
East Union lot. For additional information, go to the gallery’s 
website at textilegallery.unl.edu. 
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BEYOND THE 
CLASSROOM

TMFD students work with communities to 
solve real-world problems 

During the Spring semester of 2019 a group of TMFD 
undergraduate students worked with community 

partners to solve real-world student and business challenges 
in the entrepreneurship workshop course TMFD 420 Launch 
a Product in a Semester taught by Assistant Professor and 
Extension Specialist Surin Kim. The course focuses on small 
business start-up, on launching products within organizations 
and on setting new growth strategies in a short period of 
time. The course emphasizes entrepreneurial management, 
development strategies and growth using team-work approaches.

In the latest iteration of the course, one team of four students 
worked with a local social enterprise to help redesign the 
business’s online shopping experience. Another team comprised 
of five students chose to work on a problem they face daily – the 
university parking experience. At the end of the semester, each 
team presented its solution to its respective community client: 
Sapahn Inc. on the one hand, and UNL Parking and Transit 
Services on the other.

“Students did such a great job researching complex 
parking issues on our campuses, and the resulting customer 
perceptions,” commented Dan Carpenter, director of UNL 
Parking and Transit Services. “I wish I could implement their 
solution right away.”

The local business partner also expressed appreciation. 
“Working with these students over the semester has been 

wonderful. They actually launched an interactive online quiz 
as a tool to engage with our potential customers,” said Brooke 
Mullen, founder of Sapahn, Inc. “It provided us with the 
foundation to understand our customer profiles better.” 

Students learned critical entrepreneurship concepts and 
processes by creating solutions to tackle the actual challenges. 
They went through an ideation process that led them to 
customer discovery and profiling, and then to developing and 
testing a Minimum Viable Product in the marketplace. 

“In this class, I experienced the genuine struggle of working 
with a real start-up luxury brand,” said TMFD senior Kate 
Brosnan. “It was a huge reality check because every decision 
has to be based on facts and research, and doing that research is 
extremely time-consuming.”

Brooke Mullen, the founder of Sapahn Inc. asks questions of the 
TMFD student team.

TMFD student 
team members 
Eleanor Sartore, 
Kate Brosnan, 
McKenzie Fogarty, 
and Elizabeth 
Weed present 
their proposal 
for a new online 
experience to their 
community client, 
Brooke Mullen of 
Sapahn Inc.
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The entrepreneurship course is offered to undergraduate and 
graduate students each Spring semester by Assistant Professor 
Surin Kim, MBA, a TMFD Extension Specialist focusing 
on entrepreneurship in underserved communities. “This 
entrepreneurship course is designed to provide the students 
with the necessary skills to engage data-backed decision-making 
in launching and managing small business initiatives, which 
I believe is essential to achieving success in any career,” said 

TMFD student team members Kaitlyn Brown, Megan Freese, Dana 
Gonia, Cindy Martinez, and Cameron Dixon present their product 
analysis to the community client, UNL Parking and Transit Services.

Megan Freese, TMFD student, answers questions posed by Dan 
Carpenter, Director of UNL Parking and Transit Services.

Kim. Students can choose to work on their own business ideas 
to solve everyday problems or to work with local entrepreneurs 
whose businesses face growth-related challenges. Guest speakers 
are invited to the classroom to share their career journeys 
and to provide useful professional tips that come from their 
entrepreneurial successes and failures. The next iteration of 
the course takes place in Spring 2020. For further information, 
contact Surin Kim at surin@unl.edu. 
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An opportunity fair held in conjunction with the Family, 
Career and Community Leaders of America state 

Leadership Conference at Pinnacle Bank Arena on April 8, 2019 
drew a diverse audience of Nebraska high school students from 
among the 1200 conference attendees. Dr. Jennifer Jorgensen 
and TMFD staff assistant Melisia Bieber were on hand to greet 
interested students, as was CEHS’s new Director of Recruitment 
Ben Bannon. The table team handed out nearly 150 department 
recruitment packets along with assorted giveaways and 
numerous TMFD recruitment sheets. Bieber felt that TMFD’s 
table appealed to potential students and she was satisfied that 
the effort was worth it. “Getting ourselves noticed by high 
school students from distant parts of Nebraska is something of 
a challenge, and events like this really help us to reach out and 
to spotlight what we’re doing in the department. We’re looking 
forward to going back next year, and to other events like this.”  

The Victoria & Albert Museum’s 
Clothworkers’ Centre for the 

Study of Conservation of Textiles and 
Fashion in London provided Drs. Mary 
Alice Casto and Sandra Starkey the 
opportunity to examine up close selected 
garments designed by French couturier 
Jacques Fath (1912-1954) and by designers 
working for the Fath label. Fath was 
prominent in the years following the 
second World War, along with fellow 
fashion luminaries Christian Dior and 
Pierre Balmain (Cullen, 2010). Though 

RECRUITMENT
TMFD recruits at the Family, Career and 

Community Leaders of America Conference

RESEARCH 
ABROAD

TMFD faculty members 
Mary Alice Casto and 

Sandra Starkey conduct 
research abroad

Assistant Professor Dr. Jennifer Jorgensen and TMFD office 
assistant Melisia Bieber greet high school students at FCCLA’s April 
2019 Leadership Conference at Pinnacle Bank Arena in Lincoln. 

Dr. Sandra Starkey 
takes notes from 
extant examples 
of French 
couturier Jacques 
Fath’s work at 
the Victoria & 
Albert Museum’s 
Clothworkers’ 
Centre.

Photograph by Kate DeCoste

as evocative of the Postwar era as the 
work of Dior and Balmain, Fath’s 
designs are less studied in part due to 
his untimely death in 1954. Because his 
work has been underrecognized, Fath’s 
designs provide a fresh glimpse into 
fashion design and style at mid-century 
and serve as a counterpoint to Dior’s 
celebrated “New Look”. 

The primary purpose of Casto 
and Starkey’s in-depth analysis is to 
provide the research foundation for a 
collaborative material culture study 

that will explore the interactions and 
roles of internal and external garment 
structures in Postwar couture, and 
of how undergarment and material 
choices impact the creation of “space” 
both within the garment and around 
the wearer. In addition, the researchers 
are exploring how fit, drape and 
silhouette develop from a designer’s 
specific construction techniques and 
choice of materials.

The V&A Clothworkers’ Centre is 
a state-of-the-art facility that offers 
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Dr. Mary Alice Casto examines items from 
the collection of the Clothworkers’ Centre 
for the Study of Conservation of Textiles 
and Fashion in London in May 2019.

Cocktail ensemble designed by Jacques 
Fath, ca. 1954 (internet download).

The Clothworkers’ Centre at the Victoria 
& Albert Museum houses a world-class 
collection ranging from archaeological 
fragments to heavy tapestry and 
carpets, accessories and underwear, to 
embroidered 18th century court dresses 
and contemporary haute couture.

French couturier Jacques Fath (at right) 
with his wife Geneviève (Boucher) Fath 
ca. 1950. After his untimely death in 1954 
Mme. Fath ran the business until it ceased 
operations in 1957. Photo from the Dutch 
National Archives, The Hague, Netherlands.

researchers a unique opportunity to 
inspect and study one of the most 
important collections of textiles and 
fashion in the world. During their visit, 
Casto and Starkey examined and analyzed 
designs from the V&A collection including 
a black cocktail dress with brooch and 
its accompanying petticoat (1955), a 
printed floral day dress with swag (1949) 
and an ice blue evening dress and its 
accompanying petticoat (1952). 

The visit to the Centre also offered 
Drs. Casto and Starkey the opportunity 
to explore two current V&A exhibitions, 
Christian Dior: Designer of Dreams and 
Mary Quant, and they plan to use these 
designers’ works as part of their material 
culture study, as counterpoints to Fath’s 
work. “All of these designers contributed 
significantly to the evolution of couture 
and fashion in the mid-twentieth century 
and beyond,” said Casto, “and to study 
their work up close was a unique privilege. 
We’re very grateful to the V&A for the 
welcome extended to us, and to the 
department for supporting us in this 
endeavor.”

Besides informing the faculty 
members’ design scholarship, their 
discoveries and insights will also impact 
a range of TMFD courses that they teach, 
from Draping to Experimental Design 
to Gender and Material Culture. The 
London field trip followed the study 
abroad program that they led with 
TMFD students to Berlin, Germany, 
and was made possible by underwriting 
from the Audrey Newton Faculty 
Development Fund.  

Cullen, O. (2010). Fath, Jacques. In V. Steele (Ed.). The Berg Companion to Fashion. Oxford: Bloomsbury Academic. Retrieved May 23 2019, from  
https://www-bloomsburyfashioncentral-com.libproxy.unl.edu/products/berg-fashion-library/encyclopedia/the-berg-companion-to-fashion/fath-jacques
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An exhibition spearheaded by TMFD faculty at the 
Nebraska History Museum celebrates female crafters and 

entrepreneurs of Nebraska. Crafting Culture: Women and the 
Business of Textiles in Nebraska is a partnership between TMFD, 
the Asian Community and Cultural Center, and the Nebraska 
History Museum, located at 131 Centennial Mall North in 
downtown Lincoln. The exhibition opened on April 12 and 
continues through July 13. 

Crafting Culture celebrates both past and present 
contributions that entrepreneurial women have made to 
Nebraska’s textile and clothing industries. The exhibition 
presents textile-related crafts made by contemporary women – 
both immigrant and long-term Nebraska residents – alongside 
historical artifacts and images from the Nebraska History 
Museum’s collections. Interactive features invite diverse 
audiences to develop their own ideas for textiles products. 
Related public programming extends opportunities for cross-
cultural exchange to members of the community. 

The exhibition is based on the Spring 2018 Crafting Culture 
outreach and research project, which was a collaborative 
workshop series intended to foster social connections between 
immigrant communities and long-term Nebraska residents, 
while developing craft-related and entrepreneurial skills among 
immigrant communities. The project was initiated by TMFD 
faculty members Dr. Claire Nicholas, Assistant Professor, and 
Surin Kim, Assistant Professor and Extension Specialist, in 
partnership with the Asian Community and Cultural Center, 
the International Quilt Museum, the Lincoln Modern Quilt 
Guild, the College of Education and Human Sciences Design 
Studio, Nebraska Innovation Studio, and the Nebraska History 
Museum. Support was provided by grants from the Pearle 
Francis Finigan Foundation and from Humanities Nebraska.

The 2018 workshop documented in the exhibition was 
structured as a two-part series.

Part one consisted of a series of three crafts-based sessions 
during which participants worked together to create textile 
projects that connected with their identities and interests. This 
was followed in part two by three entrepreneurship training 
sessions. These introduced participants to local resources and 
infrastructure for business development and craft-making, 
along with the fundamentals of developing a business plan. 

“We were impressed with how the workshop participants 

CRAFTING 
CULTURE

Crafting Culture: Women 
and the Business of Textiles 

in Nebraska continues at the 
Nebraska History Museum 

TMFD graduate 
student designer 
Samirah Alotaibi 
discusses her 
fashion collection 
during the opening 
night reception for 
“Crafting Culture” 
at the Nebraska 
History Museum, 
with Asst. Professor 
Dr. Claire Nicholas 
and other student 
entrepreneurs and 
recent alumni.

A workshop participant develops a narrative textile panel during 
one of the Crafting Culture sessions.

International Quilt Museum personnel were enlisted to help launch 
the initial Crafting Culture workshop series, such as this one at Quilt 
House in 2018.

naturally applied their cultural backgrounds and identities 
to their product development work, and how they extended 
hospitality to others beyond the workshop sessions,” said 
project co-leader Surin Kim. “I’m very excited to have had this 
exhibition opportunity to celebrate the contributions made 
by diverse entrepreneurial women in our communities.” Kim 
and her colleagues are currently developing an Extension 
curriculum aimed at helping other communities to create 
similar entrepreneurship workshops across the state.  
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Today approximately 78% of the U.S. 
population is familiar with virtual 

reality (Koetsier, 2018). Using virtual 
reality, a consumer can experience a 
facsimile space in which a variety of 
experiences, from gaming to traveling 
to shopping in a store can be realized. 
Thus, virtual reality can simulate a 
typical retail store environment while 
eliminating certain in-store distractions, 
such as crowds, loud noises and tight 
spaces between clothing racks. Virtual 
reality offers more convenience for 
the customer, since at-home browsing 
and purchasing are possible (Van 
Kerrebroech, et al., 2017). While retailers 
may be ready to adopt virtual reality, it is 
unclear if consumers are ready to use the 
technology when browsing for apparel. 
Is virtual reality worth the investment 
for apparel retailers? This is the question 
that Dr. Jennifer Johnson Jorgensen 
and graduate student Katelyn Sorensen 
sought to answer.

To determine if consumers will accept 
virtual reality when browsing for apparel, 
a survey was posted on Amazon’s 
Mechanical Turk (MTurk). Participants 
who volunteered to take the survey were 
first exposed to a 360-degree, non-
immersive virtual reality experience in 
which they browsed through an apparel 
store. After participants were finished 
exploring the virtual apparel store at 
their leisure, the survey began. The 
survey used 37 Likert-type scales based 
on the Technology Acceptance Model, 
which is used to determine the level of 
acceptance for different technologies and 
populations. In total, the survey yielded 
407 responses. 

The Technology Acceptance Model 
has been found to measure acceptance 
better than other models and has been 
widely tested over the past thirty years. 

VIRTUAL 
REALITY

Do Consumers Use 
Virtual Reality When 

Browsing for Apparel?

References

Koetsier, J. (2018) VR needs more social: 77% of virtual reality users want more social engagement 
[online] https://www.forbes.com/sites/johnkoetsier/2018/04/30/virtual-reality-77-of-vr-users-want-
more-social-engagement-67-use-weekly-28-use-daily/#2b2560c418fc

Van Kerrebroeck, H., Brengman, M. and Willems, K. (2017) ‘Escaping the crowd: An experimental 
study on the impact of a virtual reality experience in a shopping mall,’ Computers in Human 
Behavior, Vol. 77, pp.437-450.

The model focuses on measuring two 
main variables, Perceived Ease of Use 
(PEOU) and Perceived Usefulness (PU), 
as these variables have been found 
to influence the overall acceptance 
of technologies. Additionally, other 
variables have been added to the model 
to account for additional influences. 
Such influences can include Perceived 
Innovativeness (PI) and Perceived 
Enjoyment (PE), as people may use 
technologies solely for their innovative 
qualities or may seek new technologies 
purely for enjoyment. In this study, 
PEOU, PU, PI, and PE were investigated 
to determine if they influence acceptance 
behavior for virtual reality when 
browsing for apparel.

The main results of this study indicate 
that virtual reality is not easy to use 
when browsing for apparel (PEOU; 
t=1.496, p>0.05). However, participants 
found virtual reality to be useful (PU; 
t=15.803***, p<0.001). Beyond utilitarian 
uses, virtual reality was also considered 
to be enjoyable (PE; t=8.623***, p<0.001). 
At this point in time, participants also 
deemed the technology to be innovative 
when browsing for apparel (t=2.470*, 
p<0.05).

The use of virtual reality when 
browsing for apparel is a new 
opportunity for retailers, but consumers’ 
level of acceptance toward using virtual 
reality for this task had not been 
adequately investigated. Overall, the 
results of this study determined that 
consumers are ready for virtual reality 
and find that browsing for apparel using 
the technology is useful, enjoyable, and 
innovative. Thus, retailers must respond 
by creating easy-to-use virtual reality 
experiences and should be confident that 
the investment in such technologies will 
pay off.  
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A grouping of dresses from TMFD’s Historic Textiles Collection, 
spanning the decades from 1900 through the 1940s, documents 
the fashions UNL students would have worn in the first half of the 
20th century.

Seven UNL students model the fashion forward campus look ca. 
1900, in front of what is now Architecture Hall on city campus. 

TMFD acknowledged the N150 celebrations of the university’s 
past and future with a special exhibition in the Robert 

Hillestad Textiles Gallery in Spring 2019. Titled “What We Wore: 
Dressing Well at UNL” and curated by Dr. Mary Alice Casto, 
Assistant Professor in TMFD, the display of select garments and 
accessories from TMFD’s Historic Costume Collection remained 
on view until May 10 and attracted local television coverage.

As most Huskers know, the University of Nebraska was 
officially chartered in 1869 as part of the Morrill Act, thereby 
creating an institution in the state dedicated to providing 
a “liberal and practical education” to all its citizens, including 
women. In reality, women were often an unwelcomed minority. 
They were accused of betraying their sex, assuming masculine 
roles, and abandoning their sacred duties in the home. 

Despite criticism and skepticism about the notion of co-
education, women’s enrollment in American universities like 
UNL grew steadily from 21% in 1870 to almost half of all college 
students (47.3%) by 1920 (Newcomer,1959). Gradually, American 
attitudes toward women’s college attendance shifted so that, as 
historian Barbara Solomon notes (1985), “By World War I college 
was a very important option to provide to a daughter in some 
[social] circles, and outside these circles, it was something to 
aspire to” (p. 77).

Early college women were scrutinized religiously for any 
perceived behavioral or appearance related infractions. They 
could be castigated both for appearing too masculine in their 
dress as well as for being excessively fashionable. Early co-eds 
walked a fine line that allowed little room for personal expression. 

After 1895, however, the pressure to maintain a decorous 
appearance and a discrete (almost invisible) profile on campus 
began to dissipate. While dressing appropriately was still 
essential, expectations were more in line with those for other 
young, unmarried women. The college “girl” had become a fun, 
healthy, intelligent, well-adjusted example of womanhood and by 
the 1920s she began to set her own appearance standards (Casto, 
2002; Lowe, 2003). 

This exhibition explored the experiences of women at 
Nebraska through the lens of dress. Selected garments dating 
from the 1870s though 1950s, along with relevant images and 
stories, provided a partial glimpse into women’s experience 
as students and faculty. The collection featured representative 
examples of college women’s dress and linked them to key 

WHAT WE WORE
What We Wore: Dressing Well at UNL 

featured co-ed dress across the decades to 
mark the university’s founding A group of UNL students poses on city campus ca. 1915, in front of 

what was then the Library, now Architecture Hall. 

Photograph courtesy of UNL Libraries Special Collections

Photograph courtesy of UNL Libraries Special Collections



Textiles, Merchandising & Fashion Design       ||     12

WORKSHOP
TMFD welcomes Lincoln 

Public Schools teachers to 
department for professional 

development workshops

In approximately 1915 and 1916, just before 
the US entered World War I, women at UNL 
would have worn ensembles similar to the 
one shown here. 

LPS Family 
and Consumer 
Sciences teachers 
discovering the 
subtleties of 
screenprinting in 
TMFD’s surface 
design studio.

markers of women’s standing in the 
history of the institution. From Alice 
Frost, the first woman graduate, to 
Louise Pound and her advocacy of 
athletics for women, to Grace Margaret 
Morton and “The Arts of Costume and 
Personal Appearance”, her defining 
textbook widely used across the nation 
in Home Economics education, women, 
both faculty and students, played an 
important role in the history of the 
University of Nebraska. 

The Robert Hillestad Textiles Gallery 
hosts a diverse roster of exhibitions 
throughout the year, including exhibitions 
of individual artists work, shows of 
graduate and undergraduate student 
work, and exhibitions drawn from the 
department’s historic costume and 
historic textiles collections, numbering 
over 5000 objects. The gallery is located on 
the second floor of the Home Economics 
Building on east campus, at 1650 N. 35th Photograph by Alison Cloet

Street, part of the East Campus Loop 
(map at go.unl.edu/j5v). Hours are 8:30 
a.m. to 4:00 p.m. Monday- Friday and by 
appointment. Admission is always free. 
Visitors may park in available visitor 
slots near the Home Economics building 
or in metered stalls located in the 
Nebraska East Union lot. For additional 
information, go to the gallery’s website at 
textilegallery.unl.edu or phone the TMFD 
office at 402-472-2911.  
Sources

Casto, M. A. (unpublished thesis, 2002, 
Iowa State University) College Women’s 
Involvement in Dress and Their Relationship 
to Images of Themselves, including that of the 

“New Woman,” 1895- 1920; Lowe, M. (2003), 
Looking Good: College Women and Body 
Image, 1875-1930; Newcomer, M. (1959), A 
Century of Higher Education for American 
Women; Solomon, B. (1985), In the Company 
of Educated Women: A History of Women and 
Higher Education in America. 

On the morning of June 11 eight 
Lincoln Public Schools Family & 

Consumer Sciences teachers joined 
TMFD faculty in a series of intensive 
professional development sessions in 
the department. Assistant Professors 
Drs. Sandra Starkey, Mary Alice Casto, 
Jennifer Jorgensen and Assistant 
Professor of Practice Michael Burton 
led three workshop sessions designed to 
enhance the teachers’ knowledge base 
and strengthen their skill sets.

Coordinated by TMFD Chair Michael 
James and FCS Coordinator Denise Haag, 
the program included a session on “Rapid 
Prototyping in Product Development,” 

Denise Haag echoed Nelson’s 
sentiments. “The TMFD faculty were 
so welcoming and the sessions really 
gave the teachers practical hands-on 
experiences that they can translate for 
their own students. We look forward to 
doing this again!” 

Looking ahead, the next opportunity 
for FCS teacher interface in the 
department will be the Professional 
Advisory Council Convocation on 
Thursday, October 17, 2019, beginning 
at 8:30 a.m. in the Home Economics 
Building auditorium, HECO 11, and 
continuing to 11 a.m.  

one titled “20 Questions: Reading Textiles” 
and a third providing an “Introduction 
to Screenprinting.” The sessions were 
preceded by a welcome offered by James 
with a viewing of the Hillestad Gallery 
exhibition “Shelley Thornton: Textile 
Art Dolls”, and then unrolled in various 
locations in the department, thus 
providing the participants with a look at 
the department’s infrastructure.

“I really appreciated the hands-on 
aspect of these sessions,” said Lincoln 
East High School instructor Brittany 
Nelson. “Actually making things provided 
us with experiences that we can bring to 
our own students in our classrooms.” 
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of the textile and apparel industries in 
Berlin, through a variety of activities 
that included industry and retail store 
visits, corporate tours and unique 
cultural opportunities. 

This first-ever Berlin program 
included regional travel, art, 
architecture and historic sites in 
addition to the industry focus. On their 
first day in Berlin, the students enjoyed 
a traditional German meal of schnitzel 
and white asparagus, a seasonal favorite; 
at the end of the program, a farewell 
dinner included contemporary German 
cuisine in the country’s culinary capital. 

Industry visits featured UY Studios, 
Studio Cherie, F&P Stock Solutions, 
KaDeWe - Berlin’s famous trademark 
department store - and a talk by 
Sebastian Bennewitz of Mercedes Benz 
Fashion Week. “It was so exciting to 
see up-close an industry where fashion 
and business collide in real-life,” said 
student Kiley Hixson. “Of course, I 
learn about it through my school 
work,” she continued, “but being able 
to see behind-the-scenes at a successful 
start-up company was so interesting! 
I definitely think it was an incredible 
lesson in real-world business practice.”

The industry-focused program was 

The apparel and soft goods marketplace 
in Berlin, Germany provided excellent 

learning experiences for fourteen TMFD 
students with major emphasis areas 
including apparel design, merchandising, 
fashion communications and textile 
science, over ten days in May 2019. Under 
the leadership of Drs. Mary Alice Casto 
and Sandra Starkey, who jointly designed 
the study tour program with help from 
the Education Abroad office, students 
were exposed to the breadth and diversity 

STUDY 
ABROAD

May 2019 Study Program 
in Berlin, Germany offers 

industry exposure for TMFD 
students and faculty

Studio Chérie owner Renan Lelièvre discusses the “Berlin Look” as 
it relates to fashion photography and photostyling at Studio Chérie. 
Studio Chérie offers clients a range of promotion services, rental 
spaces and set design.

The famed Brandenburg Gate in Berlin at Springtime. The iconic 
monument today stands as representative of European unity 
and peace, and as a symbol of Germany’s political and economic 
importance in the European Union.

complemented by visits to Museum 
Island, the temporary Bauhaus 
Archive in Berlin, the Jewish Museum 
designed by architect Daniel Libeskind, 
the Sachsenhausen Memorial and 
Concentration Camp in Oranienburg, 
and by an excursion to Potsdam to 
visit Sanssouci Palace (the ‘German 
Versailles’). A walking tour of Berlin 
street art and graffiti was another 
memorable activity that the student and 
faculty participants enjoyed. About the 
visit to the Sachsenhausen Concentration 
Camp student Lauren McBride reflected: 

“The Sachsenhausen tour was hard hitting 
and a reality check. While I have viewed 
many photographs and read many stories 
about the atrocities that occurred during 
the Holocaust, visiting a concentration 
camp really reminds you that it wasn’t 
just some story in a dystopian novel.”

The tour program kept its primary 
lens on the differences between US 
and German shopping environments. 
Focused visits to the Mall of Berlin, 
Bikini Berlin and KaDeWe were 
contrasted with visits to small boutiques 
exclusive to the German market. 

TMFD Assistant Professor and 
Extension Specialist Surin Kim and 
CEHS Global Exchange Coordinator 
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Sales manager Konstantine Papageorgiou (right) and head 
of buying Georgio Kotsougianis (left) provided an overview 
of clothing lifecycles, general trends and buying at F&P Stock 
Solutions, a global leader in the wholesale marketplace dealing in 
overstocks of shoes, fashion and accessories.

KaDeWe manager Fiona Westenberg provides a store tour of the 
leading luxury department store in Germany. The visit included a 
behind-the-scenes look at the visual merchandising department 
and a summary of visual merchandising trends.

Tour guide leading the Berlin Street Art 
Tour featuring graffiti that epitomizes 
Berlin’s vibrant underground art scene.

Jim Benes shared program leadership 
responsibilities with Drs. Casto and 
Starkey. Their extensive overseas 
travel experience helped students to 
maximize what was for many of them 
a first European study program. “It was 
a great opportunity for our students 
to see diverse career possibilities and 
to push forward their desire to make 
an impact in a dynamic industry,” said 
Benes. Assistant Professor Kim added 
that “Many students were impressed 
with various socially conscious fashion 
startups, ranging from a gender-neutral 
brand to a ‘B2B’ (business-to-business) 
company that handles fashion overstock, 
and found their contributions to fashion 
industry sustainability very eye-opening.” 

“It was wonderful to see students’ 
active engagement in their own 
learning as they dove into the unique 
experiences in Berlin,” said Dr. Casto. 

“With each program engagement, we 
witnessed TMFD students consistently 
demonstrating their commitment to 
learning and to their chosen career field. 
They challenged themselves in their free 
time to explore an unfamiliar culture 
and to push themselves beyond their 
comfort zones as they navigated Berlin 
independently. Leading this trip was a 

joy for me as a teacher and I was proud of 
each and every student,” Casto continued. 

“They represented the department, the 
college, the university and Nebraska, not 
to mention themselves and their families, 
extremely well.”

“In addition to its academic merits, 
this program offered an opportunity for 
students to interact with citizens of a 
different culture, to navigate an unknown 
city, and to try many things beyond their 
personal experience,” Benes reflected. 

“Each time our students are able to 
increase their mental maps and tap 
into new modes of analyzing the world 
around them, it creates a richer tapestry 
of global competency for each of them, 
and thereby for the university and for the 
state of Nebraska,” he added. 

The Berlin Study Program joins the 
list of overseas destinations focused on 
the fashion and soft goods industries that 
TMFD students and faculty have explored 
in recent years. These have included 
Shanghai and the Shanghai Region in 
China, India, England, France and Italy. 
Each of these locations underscores the 
global reach of textiles and apparel and 
brings home to students the critical 
necessity to understand the full scope of 
soft goods production and distribution. 




